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Turkey's changing landscape

Hard

rany country in Europe h

From lelsure to husiness

Turkey is a leisure tourism world powerhouse that is now
pushing on into the kusiness tourism and eXhikitions
market, even though the internaticnal trade fair tradition
ohly dates lzack in any serious form to the 19805,

The first international fair was actually held in 1923 in
Izmir and was sooh approved ky UFL

Despite this early start, the trade fair market in Turkey
only started to modernise from 1283, with the
construction of the first purpose-built exhikition centre in
Istankaul

Messe Frankfurt lstankul's Aleksandar Medjedovic
supports his claim of Turkish leadership in terms of
Eurcpean expansion, with figures:

"“When | arrived in Turkey in 15898, | counted 80
organisers and 300 fairs all cver Turkey

Pow, 10 years later, there are far more than 200
organisers and close to 1,000 fairs, a tripling in
numkbers."

Recent terror acts don't seem to have dented the
economy, and with a young and ambitious workforce
(more than half of Turkey's population of 70 million is
under 26 Turkey is even bucking the trend in the turmacil
that has been hitting the global financial markets.

Ferhaps the greatest challenge for the country's
exhilition industry iz to kKeep up with the growth in the
ECONIMY.

There are still a number of trade fairs that need to be
organised in Turkey, representing gags in the market.

EurcAslan exhibitlon space

Turkey has 21 purpose-built eXhikition centres located in
16 cities, with just under 400,000 square metres of
indoor space and an owtdoor space of 342,300 square
metres. This compares with just eight exhikzition centres
seven years ago they were located in just six cities and
with a total capacity of less than half that of tod ay.

In 2000 the Turkish government started to subsidise
the construction of new eXhikition venues and it led to a
mini koom in the amount of availakle exhikition space.

Before 1923, trade fairs in Turkey were held in hotels,
warehcuses and sporting halls. Today, only 14 per cent
are held in this type of premises, with 88 per cent are
held in purpose-built exhibition centres.

Medjedovic warns that the full exhikition cazacity in
Turkey "is difficult to state precisely, as venue cwners do
not use a uniform method of statistics and often mix net,
gross, outdoor and indoor figures, and alsoe sometimes
include office space and parking facilities into the
general figure".

Other large Turkish cities with population figures
above one million (Bursa, Ankara, Antalya, Gaziantep,
Adana, Trabzon, Konya, Kayseri) muster about 170,000
sguare metres of indocr space altogether, Medjedovic
believes.

He also says there is an overcapacity in Turkey, in
particular in the off-season and in secondary cities on
the Asian side of the country. "On the other hand, there
iz ashortage of space inthe peak seasons like May and
September to Movember, when the trade fair calendar in
particular, in lstankul, has joined the Eurcpean timing of
fairs."

The majority of fairs are still mainly held inlstankul and
general manager of HKF Trade Fars and host of the
TEth UFI Congress, Bekir Cakici, says new venues are
urgertly needed, "particularly on the Eurcpean side of
the city".

Medjedovic says there is no other other Turkish city to
challenge Istankul. "Artalyahas been eyeing some fairs
from tourism-related industries (hotel equipment, food,
construction), so far with limited success, and Ilzmir
Lsed to host the traditional Izmir International Fair, which
has faded in importance. Other cities, although having
hosted some fairs mainly in the irvestment goods and
construction sectors recently, are in a secondary
league.”

HKF Trade Fairs organises a small portfolio of high
profile irternaticnal trade fairs, including Busworld
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